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Disclaimer
This presentation may contain statements regarding the business of Del Monte Pacific Limited and

its subsidiaries (the “Group”) that are of a forward looking nature and are therefore based on

management’s assumptions about future developments. Such forward looking statements are

typically identified by words such as ‘believe’, ‘estimate’, ‘intend’, ‘may’, ‘expect’, and ‘project’ and

similar expressions as they relate to the Group. Forward looking statements involve certain risks

and uncertainties as they relate to future events. Actual results may vary materially from those

targeted, expected or projected due to various factors.

Representative examples of these factors include (without limitation) general economic and

business conditions, change in business strategy or development plans, weather conditions, crop

yields, service providers’ performance, production efficiencies, input costs and availability,

competition, shifts in customer demands and preferences, market acceptance of new products,

industry trends, and changes in government and environmental regulations. Such factors that may

affect the Group’s future financial results are detailed in the Annual Report. The reader is cautioned

to not unduly rely on these forward-looking statements.

Neither the Group nor its advisers and representatives shall have any liability whatsoever for any

loss arising, whether directly or indirectly, from any use or distribution of this presentation or its

contents.

This presentation is for information only and does not constitute an invitation or offer to acquire,

purchase or subscribe for shares in Del Monte Pacific.
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Company Overview
• Del Monte Pacific is one of the largest branded F&B companies 

listed in Southeast Asia

• Exclusive rights to premium heritage brands Del Monte and S&W 

in certain geographies and product categories

• Dual-listed in Singapore (since August 1999) and the Philippines 

(since June 2013)

• 71% owned by NutriAsia Pacific Ltd of the Campos family

• Singapore Corporate Awards (mid-cap category) Best Managed 

Board, CFO, IR and Annual Report
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Brand Ownership
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Heritage Brands

7*DMPL’s Del Monte brand ownership is for packaged products
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Established Consumer Brands with Leading Market 
Positions in the US and Globally
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Large Global Business and Vertically Integrated 
Operations with Economies of Scale in Pineapple

9

Cannery capacity of
700,000 tons; located
about one hour from
plantation; processes
fruit within 24 hours
of harvest assuring
freshness

Nice Fruit patented 
technology called 
Nice Frozen Dry 

~25,000 ha. of
plantation in Bukidnon,
Philippines; planting &
harvesting nearly 24
hour operation year
round

State-of-the-art
fresh cold storage
and packing house
facility

Plantation Cannery Fresh Packhouse Nice Fruit

PRODUCTION FACILITIES

USA 10
Mexico 2
Philippines 3
India 1

DISTRIBUTION REACH

USA
Canada
Mexico
Central America
Venezuela
China

Japan
South Korea
Hong Kong
Taiwan
Mongolia
Singapore

Malaysia
Thailand
Indonesia
Philippines
Cambodia
Myanmar

Pacific Islands
Australia
Israel
UAE
Saudi Arabia
Qatar

Pakistan
Turkey
Cyprus
France
Spain
UK
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Diversified Portfolio of Blue Chip Customers
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Strong Shareholder Support & Experienced 
Management Team with Proven Track Record
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Parag Sachdeva
20 Years
Industry
Experience

DMPL CEO DMPL COO DMPL CCO

Gregory Longstreet
25 Years
Industry
Experience

DMFI CEO

Joselito Campos, Jr.
35 Years 
Industry
Experience

Luis Alejandro
35 Years 
Industry 
Experience

Ignacio Sison
25 Years
Industry
Experience

NutriAsia Pacific Limited, owned by the Campos family, has been the majority
shareholder of the Company since 2006 and has 71% ownership. Lee Pineapple
Group owns 5.5% and has been a shareholder since 2003.

Strong Shareholder Support

Experienced Management Team

Strong core management team across the entities with wide-ranging experience in
the international markets

DMPL CFO

DMFI CFO

Gene Allen
27 Years 
Industry 
Experience

DMFI CMO

Bibie Wu
25 Years 
Industry 
Experience
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Financials
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Outlook
 Barring unforeseen circumstances, the Group is expected to be 

profitable in FY2019

 Major emphasis on responding to consumer trends through:

• Strengthening the core business and innovating

-- healthier options and new products (innovate outside the can)

-- strategic investments in trade spending and marketing in USA

• Focusing on growing our branded business and reducing non-

strategic, non-branded businesses segments

-- Shifting to more branded consumer beverage in place of  

industrial PJC

-- Introducing more value-added, less commoditised foodservice 

products and rationalising non-branded USDA business

 Improving financial performance through:

• Review of manufacturing and distribution footprint in the USA to 

improve operational efficiency, further reduce costs and increase 

margins

• Increasing cash flow, strengthening balance sheet, and reducing 

leverage and interest expense 13
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Awards and Corporate Governance
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 DMPL’s CEO, Mr Joselito D Campos, Jr, bagged the 

Entrepreneur of the Year Award in the Asia Pacific 

Entrepreneurship Awards in August 2016 in Singapore 

 DMPL received a total of 13 awards between 2010-2018 

from the Singapore Corporate Awards:

 Best Managed Board 

 Best Chief Financial Officer

 Best Investor Relations

 Best Annual Report 

 Ranked #13 or Top 2% amongst 606 Singapore-listed 

companies evaluated in the Governance and Transparency 

Index in August 2018

 Ranked #23 amongst Top 100 largest Singapore-listed 

companies in the ASEAN Corporate Governance Scorecard 

in April 2018

 Won the best IR website from EQS-Investor Relations 

Professionals Association (Singapore) amongst 700 

Singapore-listed companies evaluated in October 2017
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Sustainability

Strategic PillarNutrition, Health and Wellness

• Sustainability is one of DMPI’s strategic pillars and is 
embedded in the five strategic pillars

• We build the right capabilities, talent, culture and 
team to achieve these pillars

• Drawing our strength from our heritage 
of quality and reliability, we produce 
globally competitive food products in 
the most sustainable way possible 

• Our goal is to produce healthier and 
more nutritious products

• Health and wellness has been the 
anchor for new product introductions 
with the consumers’ health in mind

Environmental Stewardship

• Across 92 years of operation, our 
farming practices are aimed at 
improving yield through 
ecologically friendly land and 
water, plant disease management, 
and use of sustainable planting 
materials 

• Our waste-to-energy system 
produces bio-gas using 
wastewater and discharges clean 
water to coastal waters

Del Monte Foundation

• Through the Del Monte Foundation, we continue to 
contribute to the upliftment of the quality of life in 
communities where we operate

• The Foundation focuses its activities on community 
health and home care education, environmental 
conservation, education and youth development, and 
technical skills and livelihood development

Strengthen 
the Core

Expand the 
Product 
Portfolio

Expand 
Markets

Improve 
Operational 

Excellence and 
Sustainability

Strive for 
Commercial 
Excellence

Environment
Minimizes and cleans 
wastewater discharge

Governance
Complies with 
environmental laws

Community
Sustains community 

livelihood

Economic
Reduces cost of 

power and 
electricity
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Sustainability

Our quality standards and processes are accredited by the world’s 
leading certifying bodies
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Investment Merits
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Appendix
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130+ Years 
of Heritage
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Products
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