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“The specific areas we are looking for is
emerging markets. One important thing we
have to look at is the capability of
distribution or distribution platforms.”

— Suntory CEO Torii, Jul 2013

“We aim to bring our sales in Southeast
Asian nations to JPY100b (USD1b) in 2015.
To achieve this, we will conduct M&As and

other investments.”

— Asahi President Izumiya, Feb 2013

“The company will consider corporate tie-
ups and small-scale  mergers

acqusitions in Southeast Asia.”

— Kirin CEO Miyake, Dec 2011
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ASEAN F&B

Make Hay While The Sun Shines

Suntory’s opening salvo. Japan’s Suntory Beverage & Food last
week announced a deal to buy GlaxoSmithKline's Lucozade and
Ribena brands in a USD2.1b deal. The transaction price translates to
an estimated 30x PER. We anticipate more such deals with the next
target likely an ASEAN-centric brand. To add spice to the competition,
rival firms such as Asahi Group and Kirin Holdings may also be on the
prowl, motivated by a shrinking market at home.

Next stop: ASEAN. Following its initial public offering earlier this year,
Suntory, armed with a war chest of USD5b, explicitly stated its plan to
make overseas F&B acquisitions. Lucozade and Ribena together have
majority of sales from Europe, with Africa a small but growing market.
We believe Suntory is still hungry for more deals and its next acquisition
target would most likely be ASEAN-centric, considering its lack of
presence in this region despite various forays over the years.

Thirst for soft drinks. Other than Lucozade and Ribena, notable deals
by Suntory included the 2009 acquisitions of carbonated fruit beverage
company Orangina Schweppes and carbonated energy drink-maker
Frucor Group. Strategy-wise, we believe Suntory will be keen to bolster
its traditional strength in ready-to-drink (RTD) teas with complementary
soft drink varieties and brands. And ASEAN countries are expected to
be among the fastest-growing markets over the next five years.

Coffee brewing fresh possibilities. Instant coffee currently is one of
the fastest-growing F&B sub-segments in the Asia Pacific. It is
expected to grow at 7.1% CAGR over the next five years, largely driven
by ASEAN where the drink is widely accepted. Although Suntory is well-
known at home for its “Boss” RTD coffee, it does not have a major
presence in either the instant coffee or overseas markets.

Shopping list for Suntory. We believe heightened M&A activities in
ASEAN's F&B space will drive overall sector valuations higher and
examine some possible targets in this report. Del Monte Pacific is a
dominant brand in the Philippines for healthy RTD fruit juices among
other things, while the same preference for healthy choices may make
Asian drinks leader Yeo Hiap Seng an attractive target. Their brand
portfolios should greatly complement Suntory’'s. Super and Old Town
are strong brands in instant coffee, with a growing presence in Asia.

Share Target  Market PE 3-yr EPS EV/EBITDA PB(x) ROE Div Yield
BB Code Rating price Price cap FY13 FY14 FY15 CAGR FY13 FY13  FY13 FYl4 FY13

(Iclcurr)  (Iclcurr) (USDm)  (X) (x) (x) (%) (x) (x) (%) (%) (%)
F&B
SUPER GROUP SUPERSP  Buy 4.48 6.00 1982 241 211 187 20.0 174 5.4 21.0 21.0 24
YEO HIAP SENG YHS SP  Hold 2.57 255 1171 321 643 494 -22.0 21.6 NA NA NA 0.4
DEL MONTE PACIFIC DELMSP  Buy 0.80 1.05 818 241 190 136 24.0 174 31 13.0 16.0 3.2
OLD TOWN OTBMK  Buy 244 355 273 159 139 117 8.0 9.5 2.7 17.0 18.0 34

Source: Maybank KE, FactSet

SEE APPENDIX | FOR IMPORTANT DISCLOSURES AND ANALYST CERTIFICATIONS



Figure 1: Suntory Beverage and Food’s
geographical revenue split

Management explicitly targets to increase overseas
contribution
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M&A activities likely to remain buoyant

Lucozade/Ribena snapped up by Suntory. Japan's Suntory
Beverage & Food conducted an initial public offering (IPO) earlier this
year and last week announced its plan to buy UK-based
GlaxoSmithKline’'s Lucozade and Ribena brands in a USD2.15b deal.
We estimate the transaction price translates to FY12 30x PER and 18x
EV/EBITDA. Given the lack of publicly available information on
Lucozade and Ribena, our estimate is that the majority of their sales
are derived from the UK itself, with Africa a relatively small but growing
market.

Figure 2: Lucozade/ Ribena Transaction parameters
We estimate 30x PER and 18x EV/EBITDA

Remarks
Transaction Price GBP1.35b (USD2.15b)  Based on company filings
Estimated Sales GBP0.5b (USD0.8b)  Based on company filings

Based on US/ Europe
Peers average

Based on US/ Europe

Estimated net margin 9%

Estimated EBITDA

margin 15%  Peers average
EBITDA GBP75m(USD120m)
EV/EBITDA 18x
Net Profit GBP45m (USD72m)
PER 30X

Source: FactSet, Maybank KE

Transaction price supportive of higher sector valuations. The
transaction price is a premium to the current valuations of most
ASEAN-listed F&B companies, especially from a price-to-growth
perspective. It should be noted that the bulk of Lucozade’'s/Ribena’s
revenue come from the UK, which is a mature market with limited
growth prospects. In fact, we believe the duo may be experiencing
earnings decline in the past 12 months like its peers in Europe and the
US. In contrast, ASEAN F&B companies are expected to grow at an
estimated 15% CAGR over the next three years.

More money in the war chest. Following its IPO, Suntory, armed with
a war chest of USD5b, explicitly stated its plan to make overseas F&B
acquisitions. We think the company has appetite for more deals, even
though there is no set timeline. With the majority of Lucozade’s/
Ribena’s sales coming from Europe, the enlarged Suntory is likely to be
underweight in terms of Asia ex-Japan revenue. In our view, its next
acquisition target would most likely be ASEAN-centric, given its lack of
presence in this region despite various forays over the years.
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Figure 3: Suntory’s overseas forays
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Figure 4: Suntory Beverage & Food’s estimated soft drinks
business split within Asia-Pac
Management may want to diversify outside its RTD Tea business
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Source: Euromonitor, Maybank KE
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Figure 5: Suntory Beverage & Food’s estimated group
revenue split
Soft drinks will likely remain a major focus within the Group
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Japanese brewers may be on the prowl

Looking overseas. In recent years, Japanese brewers such as
Suntory, Asahi and Kirin have been actively making acquisitions
overseas. This was driven by a potent mix of strengthening yen and
shrinking domestic market, especially for beer. With F&B companies in
ASEAN representing a good diversification from reliance on the beer
business as well as domestic revenue, we expect this trend to persist.
An acquisition may be the preferred option to jump-start local presence
rather than through organic build-out which, admittedly, is much slower.

Figure 6: Japanese brewers’ recent acquisitions

Suntory
Ann Date Deal Product/ Market Value (USD m)
24-May-12 Majority 51% stake in Narang Connect Mumbal,llndla—based SO U EIEAES i Undisclosed
markets indulgence coffee brands
01-Aug-12 g\i‘(:jqu:gf ct)iv;ﬁmammg 16.6% of SGX-listed Cerebos which it Health supplements and food products in Southeast Asia 278.9
(R Majority 51% stake in Pepsico Vietnam, forming a strategic ) . . .
22-0ct-12 alliance with PepsiCo Vietnam operations of PepsiCo Undisclosed
Lucozade/Ribena brands and operations from . . . -
09-Sep-13 GlaxoSmithKline Plc Juice/energy drinks with majority of sales from UK 2109.9
Asahi
Ann Date Deal Product/ Market Value (USD m)
08-May-12 Acquired Calpis Co from Ajinomoto Co Inc C"%'p's 15 based in Tokyp ' Japan, and produces lactic 1500
acid drinks and confectioneries
Acquired PT Pepsi-Cola IndoBeverages in a strategic tie-up . . .
27-Jun-13 with Indofood Indonesian operations of PepsiCo 30
Kirin
Ann Date Deal Product/ Market Value (USD m)
Acquired entire stake of IndoChina Beverage Holdings,
08-Jun-12 which holds 23% interest in Interfood, giving Kirin an 80% Beverage business in Vietnam Undisclosed
stake
Acquired remaining 63.8% stake it did not own in Little Western Australia-based manufacturer and distributor of
18-Jun-12 . 2475
World Beverages alcoholic beverages
06-Nov-12 Acquired Emerson Brewing Co New Zealand-based brewery Undisclosed

Source: Factset, Maybank KE

Figure 7: Japan soft drinks market
Expected to grow slowly at 0.6% CAGR over next 5 years

Japan soft drinks (million litres)
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Figure 8: Japan alcoholic drinks market
Expected to shrink 0.7% CAGR over next 5 years, presenting a
challenge for Japanese brewers

Japan alcoholic drinks (million litres)

8,985 CAGR-0.7%
8903 8932 _ gggp

8,839
8,776
8,710

8,628

2010 2011 2012 2013F 2014F 2015F 2016F 2017F

Source: Euromonitor, Maybank KE
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Figure 9: Philippine soft drinks market

Regional Consumer

Thirst for soft drinks. Other than Lucozade and Ribena, notable deals
by Suntory included the 2009 acquisitions of carbonated fruit beverage
company Orangina Schweppes and carbonated energy drink-maker
Frucor Group. Strategy-wise, we believe Suntory will be keen to bolster
its traditional strength in RTD teas with complementary soft drink
varieties and brands. Compared with the Japanese market’s estimated
growth at 0.6% CAGR over the next five years, ASEAN countries are
expected to be among the fastest growing over the same period.

Figure 10: Malaysia soft drinks market

Expected to show buoyant growth of 3.2% CAGR over next 5 One of the smallest ASEAN markets on a per capita basis.
years Expected to show buoyant growth of 4.8% CAGR over next 5
years
Philippines soft drinks (million litres) Malaysia soft drinks (million litres)
CAGR 3.2% 10387 CAGR 4.8%
10,085 J 2,099
egra 76 9479 9781 g Lot 2007
8573 8590 O oo L7as L8
1asg 1574 *
2010 2011 2012 2013F 2014F 2015F 2016F 2017F 2010 2011 2012 2013F 2014F 2015F 2016F 2017F

Source: Euromonitor, Maybank KE

Figure 11: Asian RTD Tea market — Malaysia
Yeo Hiap Seng is a major player in this sub-segment
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Source: Euromonitor, Maybank KE

Del Monte Pacific, Yeo Hiap Seng offer healthy choices. Del Monte
Pacific is a dominant brand in the Philippines, with a market share of
92% for healthy RTD fruit juices, among other things. We believe its
dominant shelf-space in retail channels and a strong distribution
network will be attractive for a company like Suntory. The same
preference for healthy choices may also make Asian drinks leader Yeo
Hiap Seng an attractive target. YHS is a pioneer in this sub-category.
We Dbelieve these are attractive brand portfolio which are
complementary to Suntory’s, with no major overlaps. Suntory may even
bring the brands into Japan, much like what it did with Orangina.

Figure 12: Asian RTD Tea market - Malaysia
This sub-segment is expected to grow fast, at 6.4% CAGR over
next five years, driven by healthier consumers

Malaysia Asian Still RTD Tea (million litres)

65.9 70.1
61.8
54.1 579
50.7 )

2010 2011 2012 2013F  2014F  2015F  2016F  2017F

Source: Euromonitor, Maybank KE
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Figure 13: Asia-Pac Instant Coffee
One of the fastest F&B sub-segment in Asia, expected to grow Expected to grow 8.4% CAGR over next five years, Old Town is
7% CAGR over next five years despite slow growth in Japan amongst the top players

Asia-Pac instant Coffee (retail value - USD million)

CAGR 7.1%

0005 9,668 10,360
8,509 !
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Regional Consumer

Coffee brewing fresh possibilities. Instant coffee currently is one of
the fastest-growing F&B sub-segments in the Asia Pacific. It is
expected to grow at 7.1% CAGR over the next five years, largely driven
by ASEAN where the drink is now widely accepted in every market
except Vietham. The 2-in-1/3-in-1 format in particular will grow faster
due to the convenience factor. Although Suntory is well-known at home
for its “Boss” RTD coffee, it does not have a major presence in either
the instant coffee or overseas markets.

Figure 14: Malaysia Instant Coffee

Malaysia instant Coffee (retail value - USD million)
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11,880 CAGR 8.4% 1,712

1,576

1,341 1453 ‘
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Source: Euromonitor, Maybank KE
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Super Group, Old Town may interest. Super is a pioneer of instant 3-
in-1 coffee. Outside of Nestle, we believe no other company has a more
significant presence across ASEAN than the group, given its leadership
positions in Singapore, Malaysia, the Philippines, Thailand and
Myanmar. Old Town is now synonymous with white coffee, an
increasingly popular flavour. The company's single brand café/
consumer product strategy has quickly created brand awareness. Its
ability to penetrate North Asian markets such as Taiwan, Hong Kong
and China may also enhance its attractiveness to Suntory.
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Figure 15: Peer valuation comparison

Share Target  Market PE 3-yr EPS EV/EBITDA PB (x) ROE Div Yield
BB Code Rating price Price cap FY13 FYl4 FY15 CAGR FY13 FY13  FY13  FYl4 FY13

(Ictcurr)  (Iclcurr) (USDm)  (x) (x) (x) (%) (x) (x) (%) (%) (%)
F&B
SUPER GROUP SUPER SP  Buy 4.48 6.00 1982 241 211 18.7 20.0 17.4 5.4 21.0 21.0 2.4
YEO HIAP SENG YHS SP Hold 2.57 2.55 1,171 321 64.3 494 -22.0 216 NA NA NA 0.4
DEL MONTE PACIFIC DELM SP  Buy 0.80 1.05 818 241 19.0 13.6 24.0 17.4 31 13.0 16.0 3.2
PETRA FOODS PETRASP  NR 3.16 NA 1,532 30.6 22.3 20.1 410 175 4.2 14.0 17.0 14
NESTLE (MYR) NESZ MK  Hold 67.70 62.00 4885 288 26.0 22.6 12.0 19.6 204 71.0 75.0 &3
OLD TOWN OTBMK  Buy 2.44 3.55 273 159 13.9 117 8.0 95 2.7 17.0 18.0 34
DUTCH LADY MILK DLMMK NR 46.60 NA 918 23.6 219 NA NA 15.9 13.7 58.0 63.0 515)
INDOFOOD CBP ICBP1J  Hold 11,400 8900 5808 276 234 213 13.0 16.9 5.2 19.0 19.0 1.3
NIPPON INDOSARI ROTIIJ  NR 6,050 NA 535 328 25.8 19.6 28.0 20.3 6.1 19.0 18.0 0.6
ULTRAJAYA ULTIIJ  NR 4,075 NA 1,028 NA NA NA NA NA NA NA NA NA
MAYORA INDAH MYORIJ NR 30,950 NA 2,073 271 22.8 18.9 20.0 15.1 6.4 24.0 23.0 0.7
CHAROEN POKPHAND CPFTB  Buy 24.6 267 5999 226 18.1 9.2 2.0 26.4 17 8.0 9.0 2.0
MALEE SAMPRAN MALEETB  Buy 37.75 44 166 12.1 9.2 7.2 -6.0 8.5 45 37.0 33.0 383
THAI UNION FROZEN TUFTB  Buy 53.50 52.00 1,934 19.0 125 9.4 11.0 14.3 1.6 8.0 12.0 2.2
THAI PRESIDENT TFTB  NR 170.00 NA 964 NA NA NA NA NA NA NA NA NA
SERMSUK SSCTB NR 106.50 NA 892 NA NA NA NA NA NA NA NA NA
PRESIDENT BAKERY PBTB NR 42.00 NA 595 NA NA NA NA NA NA NA NA NA
OISHI GROUP OISHITB NR 95.25 NA 562 212 134 7.2 56.0 133 4.9 23.0 30.0 25
UNIVERSAL ROBINA URCPM  Buy 126.9 154 6,342 32.0 274 23.9 14.0 20.0 5.6 19.0 20.0 1.8
SAN MIGUEL PF PFPM  Buy 233 370 890 106 8.6 6.5 18.0 5.6 0.9 10.0 10.0 2.1
PEPSI-COLA (PHIL) PIPPM  Buy 5.07 7.20 429 181 15.8 13.6 17.0 6.7 2.6 14.0 15.0 14
RFM CORP RFMPM  Buy 471 6.05 341 174 135 NA NA NA 1.6 9.0 10.0 13
VIETNAM DAIRY VNMVN Buy 137,000 148,000 5407 163 145 11.8 18.0 132 55 34.0 33.0 25
KINH DO CORP KDCVN  Hold 48,900 50,000 382 155 154 12.7 13.0 10.4 18 12.0 11.0 4.9
Average 22.6 204 16.5 15.9 15.2 5.2 22.6 23.8 2.3

Non Rated numbers are based on consensus estimates. The rest are Maybank KE estimates

Source: Factset, Maybank KE
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Share price:  SGDO0.825
PHP26.50

Target price:  SGD1.05 (unchanged)
PHP36.50 (unchanged)

James KOH

jameskoh@maybank-ke.com.sg

(65) 6432 1431

Stock Information

Description: Del Monte operates as an investment holding
company, which engages in growing, processing, and selling
canned and fresh pineapples, pineapple concentrate, tropical
mixed fruit and tomato-based products. These products are
sold under the brand names of Del Monte and S&W.

Ticker: DELM SP
Shares Issued (m): 1,296.6
Market Cap (USD m): 849.6
3-mth Avg Daily Turnover (USD m): 0.3
ST Index: 3,193.85
Free float (%): 33
Major Shareholder: %
Nutri-Asia 67

Key Indicators

ROE 12.9
Net gearing (%): 68
BVPSI/shr (USD): 0.20
Interest cover (x): 7.7

Historical Chart

110
100 DELM SP Equity
0.90
0.80
0.70
060
050

0.40

030 L L L L L s
Sep12  Nov-12  Jan-13  Mar13  May-13  Jul-13  Sep-13

Performance:
52-week High/Low  SGD0.955/SGD0.388

1-mth  3-mth  6-mth 1-yr YTD
Absolute (%) -4.6 -0.6 10.0 106.3 61.0
Relative (%) -4.5 05 122 981  59.6

19 September 2013
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Del Monte Pacific
A Healthier Choice

Great heritage, new ideas. The Del Monte brand has its origins in
California, the United States, in 1892. The company was broken up
over the years but Del Monte remained an iconic brand. This was
especially so in the Philippines, where operations first started in 1926.
Today, Del Monte Pacific (DMPL) owns the rights to the brand in the
Philippines. In 2006, Nutri-Asia became a major shareholder and its
efforts in reshaping the company should bear fruit in the next 3-5 years.

Dominant F&B player in Philippines. DMPL derives 60% of its
revenue from its home market, the Philippines. The company’s strong
brand equity underpins its dominant market share (56-92%) in canned
fruits, RTD juices, tomato sauces and spaghetti sauces. This is further
supported by its own direct sales force for modern trade. As the second
most populous nation in ASEAN, the Philippines is expected to record
one of the fastest consumption growth in the region.

Vertically-integrated player. DMPL is vertically integrated for most of
the products it deals in. The company owns and manages a 23,000ha
pineapple plantation in the Philippines. It also has its own cannery and
packing facilities, making it one of the largest integrated pineapple
processors in the world. Other than its own-brand sales, DMPL is also
an OEM supplier to other companies.

Budding brand presence in other markets. One of management’s
strategic thrust since taking over in 2006 was to expand DMPL'’s own-
brand business outside the Philippines via the S&W brand. Though still
relatively small, we see significant growth traction with S&W sales
tripling over the past three years. DMPL also owns the Del Monte brand
in India and Myanmar, which are interesting growth markets.

Maintain BUY. We remain positive on the company in anticipation of
structural improvements to margins and ROE from 1) changes in legacy
supply contracts in 2014-2015, and 2) greater contribution from own-
brand sales outside the Philippines. Our TP of SGD1.05 (PHP36.50) is
pegged at 25x FY14F PER, justified by a 22% net profit CAGR over the
next three years.

Del Monte Pacific — Summary Earnings Table

FYE DEC (USD m) 2011 2012 2013F 2014F 2015F
Revenue 425.2 459.7 525.0 572.1 627.6
EBITDA 57.8 65.5 70.8 82.7 104.3
Recurring Net Profit 274 321 339 432 59.0
Recurring EPS (USD cents) 2.1 25 2.6 33 4.6
DPS (USD cents) 19 22 20 25 34
PER (x) 30.7 26.3 24.8 19.5 14.3
EV/EBITDA (x) 16.1 14.6 137 112 8.8
Div Yield (%) 29 34 30 38 53
P/BV (x) 3.0 27 32 31 29
ROE (%) 116 125 12.9 15.7 20.4
ROA (%) 6.5 6.5 6.5 7.8 10.1
Consensus Net Profit 345 43.6 59.3

Source: Company, Maybank KE estimates
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Figure 1: Del Monte Pacific — revenue breakdown by

segment, FYy12

Regional Consumer

Figure 2: Del Monte Philippines — revenue breakdown by
segment, FY12
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Figure 3: Better margins expected

Source: Company, Maybank KE

Figure 4: Better ROE profile going forward
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Figure 5: Operating profit breakdown, FY12 Figure 6: Operating profit breakdown, FY15F
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Figure 7: Dominant market share in the Philippines Figure 8: Philippines juice drink market — expected to grow at
4.5% CAGR over the next five years (USD m)
Product Market Share 500 1 436.4 456.9
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a 50 4
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Source: AC Nielsen Retail Index 2013, Maybank KE Source: Euromonitor, Maybank KE
Figure 9:PER band since 2008 Figure 10:P/BV band since 2008
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PROFIT AND LOSS (SGD m)
FYE Dec

Sale

Cost of sales

Gross Profit

SG&A

Operating Profit
Net Finance cost
JV/I Associates
Pretax income
Income taxes
Minority

Reported Net profit
Net profit (recurring)
EPS (USD cent)
EBITDA

BALANCE SHEET (SGD m)
FYE Dec

Total assets

Current assets:

Cash

Inventories
Recievables

Bio assets

Long-term assets:
PPE

JV/ Associates
Intangibles

Others

Total liabilities
Current liabilities:
Payables

ST Borrowings
Others

Long-term liabilities
Long-term borrowings
Others
Shareholder's equity

2011

4252
(323.8)
1014
(57.1)
443
(1.6)
(10.6)
321
(5.5)
0.9
274
274
2.1
57.8

2011

417.4
278.5
20.9
82.9
82.9
91.8
138.9
85.4
24.0
16.0
135
194.8
188.9
81.3
105.0
2.6
5.9
5.9
0.0
230.5

Source: Company, Maybank KE

19 September 2013

2012

459.7
(346.9)
1128
(62.9)
49.9
(3.1)
(6.1)
40.7
(9.1)
05
321
321
25
65.5

2012

495.5
350.1
24.6
1135
102.4
109.7
145.5
93.4
215
15.4
15.2
242.2
226.5
95.5
1259
5.2
15.7
15.7
0.0
255.2

2013F

525.0
(398.4)
126.6
(73.5)
53.0
(6.8)
(4.0)
422
(8.8)
05
339
339
26
708

2013F

523.0
374.3
25.0
114.6
1151
119.7
148.7
101.2
17.5
14.9
15.2
261.8
246.8
103.7
137.9
5.2
15.0
15.0
0.0
263.7

2014F

572.1
(434.2)
137.9
(75.0)
62.9
(5.0)
(2.0)
55.9
(13.2)
05
432
432
33
82.7

2014F

556.8
404.9
25.0
1249
1254
129.7
1519
106.9
15.5
14.3
15.2
285.2
270.2
113.0
152.1
5.2
15.0
15.0
0.0
2745

2015F

627.6
(465.5)
162.1
(78.7)
834
(5.3)
(1.0)
772
(18.7)
05
59.0
59.0
46
104.3

2015F

586.2
436.1
25.0
1339
137.6
139.7
150.0
106.6
145
13.7
15.2
300.3
285.3
1212
159.0
5.2
15.0
15.0
0.0
289.3

CASH FLOW (SGD m)
FYE Dec

Operating cash flow
Pretax profit

Depreciation & amortization
Share of JV/ assoc
Change in working capital
Others

Investment cash flow
Net capex

Other investments
Others

Financing cash flow
Dividends

Net change in debt

Issue of shares

Others

Net cash flow

Free cash flow

KEY RATIOS
FYE Dec

Growth (% YoY)

Sales

Operating Profit

EBITDA

Net Profit (recurring)

EPS

Profitability (%)

Operating margin

EBITDA margin

Net profit margin

ROA

ROE

Stability

Gross debt/equity (%)

Net debt/equity (%)

Int. coverage (X)

Int. & ST debt coverage (X)
Cash flow int. coverage (X)
Cash flow int. & ST debt (X)
Current ratio (X)

Quick ratio (X)

Net debt/(cash) (USD m)
Per share data (USD cents)
EPS

CFPS

BVPS

SPS

EBITDA/share

DPS

2011

38.1
26.6
135
106

(18.6)

6.0
(19.0)
(18.4)
(1.1)
05
(15.7)
(16.8)
71
(1.8)
(4.)

34
19.1

2011

12.3
46.1
37.8
73.6
73.8

10.4
13.6
6.5
6.5
11.6

48.1
39.1
21.7
0.4
2.1
0.0
15
1.0
90.0

25
18
21.4
39.4
54
1.9

2012

195
316
157

6.1

(46.2)
124

(20.1)

(17.1)
(3.6)

0.6
(5.0)

(23.4)

225

0.0
(4.1)
(5.6)
(0.6)

2012

8.1
12.6
13.3
16.9
16.9

10.8
14.3
7.0
6.5
12.5

55.5
45.9
16.3
0.4
-1.8
0.0
15
1.0
117.0

3.0
01)
237
426
6.1
2.2

Regional Consumer

2013F

39.6 432 57.3
422 55.9 712
17.8 19.8 20.8

40 2.0 1.0
(156) (21.3)  (23.0)
88) (132 (18.7)
(250) (25.0) (20.0)
(250) (25.0) (20.0)
0.0 00 0.0
0.0 00 0.0
(141) (182 (37.3)
(254)  (324) (44.2)
113 142 7.0
0.0 00 0.0
0.0 00 0.0
0.4 00 0.0

14.6 18.2 37.3

2013F  2014F  2015F

14.2% 9.0% 9.7%

6.4%  186%  32.6%
8.1%  16.8% 26.0%
57%  274%  36.6%
55%  27.4% 36.6%
10.1%  11.0%  13.3%
135%  145%  16.6%
6.5% 7.5% 9.4%
6.5% 78% 10.1%
129%  15.7%  20.4%
58.0%  60.9% 60.2%
485%  518%  51.5%
7.7 12.5 15.8
04 0.4 0.5
0.1 0.0 0.0
0.0 0.0 0.0
15 15 15
11 1.0 11
127.9 142.1 149.0
2.6 3.3 4.6
11 14 2.9

20.3 212 22.3
40.5 44.1 484
2.6 33 4.6
2.0 25 34
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Hold (unchanged)

SGD2.65
SGD2.55 (unchanged)

Share price:
Target price:

James KOH
jameskoh@maybank-ke.com.sg
(65) 6432 1431

Stock Information
Description:

Yeo Hiap Seng Limited manufactures,

distributes and exports canned food, sauces and non-
alcoholic beverages. Through its subsidiaries, the company
also rents beverage vending machines. Yeo Hiap Seng

develops and invests in properties.

Ticker: YHS SP
Shares Issued (m): 574.3
Market Cap (USD m): 1,208.9
3-mth Avg Daily Turnover (USD m): 0.03
ST Index: 3,193.85
Free float (%): 21
Major Shareholder: %
Far East Organization 54.0
Far East Hospitality 111
Transurban Properties 9.8
Sino Land 43
Key Indicators

ROE 9.3
Net cash (SGD m): 1475
BVPS/shr (SGD): 1.30
Interest cover (x): Net cash
Historical Chart

600 YHS Equity

550

5.00

4.50

400

350

300

250

2.00

1.50

Sep-12  Nov-12  Jan13 Marl3  May-13  Jul-13  Sep-13
Performance:
52-week High/Low SGD6.10/SGD1.87
1-mth  3-mth  6-mth 1-yr YTD
Absolute (%) 1.1 2.9 -6.0 417 -6.7
Relative (%) 35 5.3 11 34.1 9.8

19 September 2013

Regional Consumer

Yeo Hiap Seng

Connecting With The Far East Markets

A giant awakes. Yeo Hiap Seng (YHS) is a household F&B brand in
Singapore and Malaysia with a 112-year heritage. We believe the
company has renewed its strategic focus to grow the F&B business
following the restructuring of Far East Orchard in 2012. If it succeeds in
harnessing its latent potential, it may well emerge as a major player in
the Asia-Pacific soft drinks space.

Desirable brand portfolio. YHS is a pioneer in the Asian soft drinks
category and owns several well-loved brands/drinks, such as
Chrysanthemum Tea, Winter Melon Tea, Soybean Milk and top-selling
sports drink H-TWO-O. It is also the bottler of PepsiCo in Singapore.
We believe Asian drinks would make an interesting and complementary
brand portfolio for a company like Suntory. Also worth noting is the fact
that Suntory is a major partner of PepsiCo, the sole bottler in Japan
since 1997, and may be keen to take that relationship further.

Entry into several key markets. For the Asian RTD Tea category,
YHS is a major player with an estimated 55% share in its home market
Malaysia and 16% in Singapore. It is also making headway in terms of
product sales in Cambodia and Indonesia. Both have been identified as
potential growth markets and the company plans to invest in
manufacturing capabilities over the next 2-3 years.

Opportunities to add value. Given the obvious brand portfolio
synergies, potential acquirers would be excited by the value-added
possibilities, for example, bringing the brand into new markets, creating
manufacturing economies of scale and/or introducing new techniques.
YHS’s distribution channels may also be desirable, especially in
Malaysia, where its products are well sold through all channels from
wholesalers to mom-and-pop shops.

When money is enough. With the gradual unwinding of its property
development business and visible margin improvements, we believe the
value of YHS’s F&B business will become clearer in the next 1-2 years.
Our SOTP-based TP remains unchanged at SGD2.55. Clearly, there is
no major impetus to sell for financial reasons, given the resources of
the Far East group. But we think a strategic sale may not be out of the
question if an acquirer is able to add great value to this heritage-rich
company. For now, maintain HOLD.

Yeo Hiap Seng — Summary Earnings Table

FYE Dec (SGDm) 2011 2012 2013F 2014F 2015F
Revenue 443.0 566.4 523.9 489.8 546.3
EBITDA 49.6 90.7 72.4 431 53.3
Recurring Net Profit 312 63.0 573 320 40.3
Recurring EPS (SG cts) 5.4 11.0 10.0 5.6 7.0
DPS (SG cts) 1.0 1.0 15 17 18
PER (x) 48.7 24.2 26.5 476 37.8
EV/EBITDA (x) 29.8 155 17.8 30.0 24.4
Div Yield (%) 0.4 0.4 0.6 0.6 0.7
P/BV (x) 31 2.2 2.0 19 1.9
ROE (%) 8.7 12.0 9.3 41 5.0
ROA (%) 6.3 9.1 7.6 35 43
Consensus Net Profit na na na

Source: Company, Maybank KE estimates
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Figure 1: Revenue breakdown by business, FY13F Figure 2: Profit breakdown by business, FY13F
F&B is the major revenue contributor Property development business is set to wind down

Property Others
Developm

F&B
28%

Others
21%

F&B
84%
Source: Company, Maybank KE Source: Company, Maybank KE
Figure 3: F&B revenue - up 7% YoY in each of the past two Figure 4: Breakdown of F&B business by geography, FY12
years Malaysia and Singapore are the major contributors

600 -

500 -

539
484
439

o 3% China/ HK  Others
400 | 346 6% 14%
300 -
200 -
100 -

0 - : ; . . .

2010 2011 2012 2013F 2014F 2015F

Source: Company, Maybank KE Source: Company, Maybank KE

Figure 5: Sum-of-the-parts valuation

Value Per share

(SGD m) (SGD)

Current net cash 147.0 0.26
Financial assets 315.0 0.55
Properties/ Landbank 256.5 0.45
F&B business at 40x FY14F 755.0 131
Total 14735 2.55

Source: Company, Maybank KE
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PROFIT AND LOSS (SGD m) CASH FLOW(SGD m)
FYE Dec 2011 2012 2013F  2014F 2015F FYE Dec 2011 2012 2013F  2014F  2015F
Sales 443.0 566.4 523.9 489.8 546.3 Operating cash flow 39.6 106.6 152.3 475 44.8
Cost of goods sold (276.0)  (340.6)  (311.3) (3035)  (330.6) Profit before tax 452 732 67.3 32.0 40.3
Gross profit 167.0 225.8 212.6 186.3 215.7 Depreciation &amortisation 8.2 9.8 10.4 11.6 12.8
Other income/ gains 14.3 8.4 16.5 7.0 8.0 Non-cash gains (20.0) (7.4) 10.0 0.0 0.0
Selling and dist exp (101.1) (111.00 (1176) (1181)  (137.0) Change in working capital (1.2) 25.4 75.4 5.0 (7.2)
General and adm exp (24.5) (34.0) (33.0) (36.7) (38.2) Others (13.9) (210.9) (22.7) 85  (10.7)
Operating profit 55.7 89.3 78.4 38.4 48.4 Investment cash flow (14.6) (32.6) (20.0) (40.0)  (40.0)
Finance costs 0.2) 0.2) 0.2) 0.2) 0.2) Net capex (26.2) (43.3) (40.0) (40.0)  (40.0)
JVI Associates 0.9 0.5 1.0 13 15 Financial assets 115 9.5 20.0 0.0 0.0
Pretax income 56.4 89.6 79.2 395 49.7 Others 0.1 1.2 0.0 0.0 0.0
Income taxes (11.2) (16.5) (11.9) (7.5) 9.4) Financing cash flow (11.6) 0.4 (72.0) 9.8)  (10.3)
Minority (4.0) (2.8) 0.0 0.0 0.0 Net change in debt (16.0) 8.0 (7.3) 0.0 0.0
Net profit attributable 412 70.4 67.3 320 40.3 Issue of shares 0.0 0.0 0.0 0.0 0.0
Recurring net profit 31.2 63.0 573 320 40.3 Dividends 0.0 (5.7) (8.8) (9.6)  (10.1)
EPS (SG cts) 54 11.0 10.0 5.6 7.0 Others 44 (1.9 (55.9) (0.2) 0.2)
EBITDA 496 90.7 724 431 53.3 Net cash flow 134 744 60.3 (2.3) (5.5)
Free cash flow 24.9 72.9 1323 75 4.8
BALANCE SHEET(SGD m) KEY RATIOS
FYE Dec 2011 2012 2013F 2014F 2015F FYE Dec 2011 2012 2013F 2014F  2015F
Total assets 671.7 883.8 892.0 912.3 949.6 Growth (% YaY)
Current assets: 373.2 418.8 396.4 387.1 395.7 Sales 10.8 279 -15 -6.5 115
Cash 107.1 181.5 241.8 239.5 234.0 Operating Profit 63.4 60.2 -12.1 -51.0 26.0
Inventories 54.7 59.3 55.4 54.1 58.9 EBITDA 185 82.8 -20.2 -40.5 23.7
Receivable 73.8 116.3 86.1 80.5 89.8 Recurring net profit 452 101.7 9.0 -44.2 26.0
Development Properties 118.6 48.7 0.0 0.0 0.0 EPS (recurring) 45.2 101.7 9.0 -44.2 26.0
Others 19.1 13.0 13.0 13.0 13.0 Profitability (%)
Long-term assets: 298.5 465.0 495.6 525.2 553.9 Gross margin 317 39.9 40.6 38.0 395
Plant and equipment 126.4 147.1 176.6 205.0 232.2 Operating margin 12.6 15.8 15.0 7.8 8.9
Financial assets 102.7 232.0 232.0 232.0 232.0 EBITDA margin 11.2 16.0 13.8 8.8 9.8
JV&assoc 4.2 54 6.4 7.6 9.1 Recurring net profit margin 7.0 11.1 10.9 6.5 74
Investment Properties 63.7 78.7 78.7 78.7 78.7 ROA 6.3 9.1 7.6 35 43
Others 14 1.9 1.9 1.9 1.9 ROE 8.7 12.0 9.3 41 5.0
Total liabilities 128.1 145.2 130.5 1285 1355 Stability
Current liabilities: 100.3 120.2 105.5 103.4 1105 Gross debt/equity (%) 2.2 14 14 14 13
Payables 86.4 88.4 81.0 79.0 86.0 Net debt/equity (%) -19.7 -25.2 -30.3 -29.2 214
Short-term Debt 10.8 9.3 2.0 2.0 2.0 Int. coverage (X) 282.9 504.4 359.5 176.2 222.0
Others 31 224 224 224 224 Int. & ST debt coverage (X) 5.3 9.7 44,0 216 27.2
Long-term liabilities: 27.9 25.0 25.0 25.0 25.0 Cash flow int. coverage (X) 126.2 4117 606.5 345 21.8
LT debt 0.0 8.9 8.9 8.9 8.9 Cash flow int. & ST debt (X) 2.3 7.9 74.3 4.2 2.7
Others 27.9 16.1 16.1 16.1 16.1 Current ratio (X) 3.7 35 3.8 3.7 3.6
Shareholder's equity 488.6 682.9 761.4 783.8 814.0 Quick ratio (X) 3.2 3.0 3.2 3.2 3.0
Minority interests 54.9 55.7 0.0 0.0 0.0 Net debt/ (Cash) (SGDm) 96.3 172.1 230.9 228.6 223.1
Per share data (SG cts)
Recurring EPS-diluted 5.4 11.0 10.0 5.6 7.0
CFPS 43 12.7 23.0 13 0.8
BVPS 85.1 118.9 132.6 136.5 141.7
SPS 77.2 98.7 91.2 85.3 95.1
EBITDA 9.5 16.1 155 8.7 10.7
DPS 1.0 1.0 15 1.7 1.8

Source: Company, Maybank KE
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Buy (unchanged)

Share price:  SGD4.51

Target price:

James KOH
jameskoh@maybank-ke.com.sg
(65) 6432 1431

Stock Information

SGD6.00 (from SGD6.10)

Description: Manufactures, packages and distributes
instant cereal flakes, instant beverages, instant coffee
powder and other convenience food products. The company

also provides vending machine services.

Ticker: SUPER SP
Shares Issued (m): 557.6
Market Cap (USD m): 1,997.4
3-mth Avg Daily Turnover (USD m): 15
ST Index: 3,193.85
Free float (%): 24.0
Major Shareholders: %
Teo & Te families 33
Yeo Hiap Seng 12
Sam Goi 16
Capital Group 9
Key Indicators
ROE 28.3
Net cash (SGD m): 94.9
NAV/share (SGD): 0.79
Interest cover (x): Net cash
Historical Chart
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Performance:
52-week High/Low

SGD5.05/SGD1.985

1-mth  3-mth  6-mth 1-yr YTD
Absolute (%) 5.6 6.4 206 1211 39.2
Relative (%) 55 7.6 321 1124 38.0

19 September 2013

Regional Consumer

Super Group

Instant Coffee Solution

A giant in the making. From humble beginnings in Singapore, Super
pioneered the 3-in-1 instant coffee before Nestle even started selling in
this format in the 1990s. The company has since grown by leaps and
bounds, especially in the past five years, deepening its production
capabilities and increasing focus on its core coffee business. A team of
young, second-generation leaders is also in place to provide fresh
impetus to its growth.

Market-leading brand in ASEAN. Today, Super is one of the top three
players in many ASEAN countries, including Singapore, Malaysia,
Thailand, Myanmar and the Philippines. We believe consumers typically
think of it as a reliable and functional brand. The flagship brand aside,
Super also adopts a multi-brand strategy to deflect price competition. Its
rebranding exercise this year is aimed at connecting with the younger
crowd without losing its appeal to older, loyal customers.

Supported by production expertise. From distribution to brand
ownership, Super is a vertically integrated player with in-house
manufacturing facilities for most of its ingredients. It is also a major
supplier of non-dairy creamer and soluble coffee to other companies,
with this business currently accounting for 35% of group revenue. Not
resting on its laurels, Super recently invested in a new “freeze-dried
coffee” and botanical herbal extract production lines, which will add
variety to its product offerings.

Foothold in Myanmar. Super is the market leader in Myanmar, with an
estimated share of 50%. Its success can be attributed to an early-mover
advantage as well as the strength of its distribution network (through a
sole distributor/partner) in a country which relies purely on traditional
trade. In our view, Super can leverage on this attractive foothold to sell
more than just instant coffee.

Maintain BUY. We trim our DCF-based TP to SGD6.00 (previously
SGD6.10), though estimates remain mostly unchanged, implying 28.3x
FY14F. Our TP implies 33% upside from current levels. Key catalysts
include growth traction in new markets such as Indonesia, the
Philippines and China. Maintain BUY.

Super Group — Summary Earnings Table

FYE Dec (SGD m) 2011 2012 2013F 2014F 2015F
Revenue 441.0 519.3 611.0 695.5 776.5
EBITDA 72.0 101.4 141.9 157.5 159.1
Recurring Net Profit 54.2 71.7 103.4 118.1 133.8
Recurring EPS (SGD cts) 9.7 13.9 18.6 21.2 24.0
DPS (SGD cts) 5.8 7.1 10.9 10.6 12.0
PER (x) 46.4 324 24.3 21.3 18.8
EV/EBITDA (x) 334 239 17.1 15.0 145
Div Yield (%) 13 16 24 2.3 2.7
P/BV (x) 6.9 6.3 55 4.8 4.3
ROE (%) 18.1 21.4 28.3 24.1 24.2
ROA (%) 13.2 15.7 21.0 18.1 18.2
Consensus Net Profit 105.6 115 1344

Source: Company, Maybank KE estimates
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Figure 1: Three-stage Free Cash Flow Methodology assumptions (FY16-17 stage 2, terminal growth rate 3%)

(SGD m)

FCFE

Terminal Value

PV

Total discounted FCFE
Value/Share

Cost of equity
Risk-free rate
Beta

Market return

Terminal growth

FY13
449

FY14
94.4

FY15
110.5
421 90.9
33435

6.00

82.8

6.7%
3.0%

0.68
8.5%
3.5%

FY16
118.8

91.5

FY17
127.7
4079.2
3036.2

Source: Company, Maybank KE

Figure 2: Group revenue breakdown, FY12
Revenue from East Asia mainly from ingredients supply

Others
6% —_

East-Asia
26%

Source: Company, Maybank KE

Figure 4: Gross margin trend

We believe the company can surpass its peak of 40% gross

South-East
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margin in FY10 in the current commodity price environment
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Figure 3: Group revenue breakdown, FY13F
Ingredients sales is a substantial contributor

Ingredients
36%

Source: Company, Maybank KE

Branded
Consumer

Figure 5: Twin engines of revenue growth (SGDm)
Revenues from both branded consumer and ingredients have

grown strongly
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Figure 6: Free cash flow (SGDm) - set to improve dramatically

from FY13F onwards as capex plans wind down
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Figure 7: Estimated market share for 3-in-1 instant coffee

format in its key markets

Estimated market share Rank
Thailand 25-28% 2
Myanmar 50% 1
Malaysia 15% 3
Singapore 35-38% 2
Philippines 8% 4

Source: Company, Maybank KE

Figure 9: P/BV band
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PROFIT AND LOSS (SGD m) CASH FLOW (SGD m)
FYE Dec 2011 2012 2013F  2014F 2015F FYE Dec 2011 2012 2013F  2014F  2015F
Revenue 441.0 519.3 611.0 695.5 776.5 Operating cash flow 58.9 85.7 1134 124.3 139.9
Cost of goods sold (298.9)  (337.8) (375.8) (433.0)  (485.3) Profit before tax 70.2 91.3 1414 1400 1590
Gross Profit 142.1 181.4 235.3 262.6 291.2 Depreciation & amortisation 9.8 11.6 16.0 16.4 16.9
Other income 33 29 43 35 35 JV and associates (0.5) 0.2) 25 1.0 0.0
Selling and dist exp (44.1) (50.8) (62.3) (68.9) (74.5) Change in working capital (6.7) (3.8) (26.3) (142)  (13.8)
General and adm exp (38.2) (42.3) (50.7) (55.6) (60.6) Others (13.9) (13.3) (20.1) (18.9) (223
Other expenses (0.8) (1.4) (0.5) (0.5) (0.5) Investment cash flow (46.5) (58.0) (49.5) 9.5) 9.5)
Operating Profit 62.2 89.8 126.0 1411 159.1 Net capex (69.5) (59.7) (50.0) (10.0)  (10.0)
Finance costs 0.2) (0.0) (0.0 (0.0 (0.0 Investment in associates/ JVs 224 (3.2 0.0 0.0 0.0
Exp income/(loss) 8.7 41 18.0 0.0 0.0 Others 0.6 48 0.5 0.5 0.5
JV & associates 0.5 0.2 (2.5) (1.0) 0.0 Financing cash flow (32.5) (33.5) (61.4) (59.1)  (66.9)
Pretax Pofit 712 94.1 1414 140.0 159.0 Net change in debt (1.3) (1.2) 0.7) 0.0 0.0
Income taxes (6.3) 8.7) (17.0) (18.9) (22.3) Issue of shares 0.0 0.0 0.0 0.0 0.0
Minority Interest (2.0) (3.5) (3.0) (3.0 (3.0) Dividends (31.2) (32.3) (60.7) (59.1)  (66.9)
Profit attributable 62.9 81.8 1214 118.1 133.8 Others 0.0 0.0 0.0 0.0 0.0
Recurring Net Profit 54.2 717 1034 118.1 133.8 Net cash flow (20.1) (5.8) 25 55.7 63.5
Recurring EPS (SGD cts) 9.7 13.9 18.6 212 240 Free cash flow 11.8 22.8 63.4 1143 129.9
EBITDA 72.0 101.4 141.9 157.5 159.1
BALANCE SHEET (SGD m) KEY RATIOS
FYE Dec 2011 2012 2013F  2014F 2015F FYE Dec 2011 2012 2013F  2014F  2015F
Total assets 502.4 542.9 612.6 692.7 779.1 Growth (% YoY)
Current assets 306.5 302.3 340.6 428.0 521.3 Sales 25.3 17.8 17.7 13.8 11.6
Cash 122.7 112.2 114.7 170.4 2339 Operating profit (EBIT) 10.6 44.4 40.3 12.0 128
Inventories 93.0 82.7 97.8 112.7 126.3 EBITDA 8.9 40.8 39.9 11.0 1.0
Receivables 89.0 104.5 125.6 1429 159.6 Net Profit (recurring) 13.9 433 332 14.2 13.3
Others 195.9 240.5 272.1 264.7 257.8 EPS (recurring) 13.9 433 332 14.2 13.3
Long-term assets 166.2 2117 245.8 239.4 2325 Profitability (%)
PPE 15.9 15.5 13.0 12.0 12.0 Gross margin 322 349 385 378 375
Intangibles 3.0 3.0 3.0 3.0 3.0 Operating margin 14.1 17.3 20.6 20.3 20.5
JV & associates 13.8 13.3 133 13.3 133 EBITDA margin 16.3 19.5 232 226 20.5
Others 120.3 126.2 132.2 150.3 166.8 Net Profit margin (recurring) 12.3 15.0 16.9 17.0 17.2
Total liabilities 111.7 120.8 126.9 144.9 161.4 ROA 132 15.7 21.0 18.1 18.2
Current liabilities 99.7 108.5 118.4 136.4 152.9 ROE 18.1 214 28.3 24.1 24.2
Payable 19 0.9 0.2 0.2 02 Stability
ST borrowings 10.1 11.4 8.3 8.3 8.3 Gross debt/equity (%) 0.7 0.3 0.1 0.1 0.1
Other payables 8.6 5.4 5.4 5.4 5.4 Net debt/equity (%) (33) (28) (25) (33) (40)
Others 0.6 04 0.4 0.4 0.4 Int. coverage (X) 260 1,996 2,827 3,166 3,571
Long-term liabilities 8.0 5.0 5.0 5.0 5.0 Int. & ST debt coverage (X) 37 107 730 818 922
Long-term debts 366.9 398.9 459.6 518.7 585.6 Cash flow int. coverage (X) (49) (507)  (1,424) (2,566) (2,915)
Others 15.3 178 20.8 23.8 26.8 Cash flow int. & ST debt (X) 7 27 368 663 753
Shareholder's equity 502.4 542.9 612.6 692.7 779.1 Current ratio (X) 2.7 25 2.7 3.0 3.2
Minority interests 306.5 302.3 340.6 428.0 521.3 Quick ratio (X) 19 18 1.9 22 24
Net cash (SGD m) 123 112 115 170 234
Per share data (SGD cts)
EPS (recurring) 9.7 13.9 18.6 212 24.0
CFPS 0.0 0.0 0.1 0.2 0.0
NTA 66.4 71.6 81.9 925 1045
SPS 0.8 0.9 11 12 0.0
EBITDA 12.9 18.2 255 28.2 31.6
DPS 5.8 71 10.9 10.6 12.0

Source: Company, Maybank KE
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Buy (unchanged)

MYR2.54
MYR3.55 (unchanged)

Share price:
Target price:

Kang Chun Ee
chunee@maybank-ib.com
(603) 2297 8675

Stock Information

Description: The largest oriental style café operator and
leading white coffee producer in Malaysia.

Ticker: OTB MK
Shares Issued (m): 363.0
Market Cap (MYR m): 285.1
3-mth Avg Daily Turnover (US$ m): 0.7
KLCI: 1,771.40
Free float (%): 473
Major Shareholders: %
OLD TOWN INTERNATIONAL 45.1
MAWER INVESTMENT 6.6
NEOBALANO CARPUS LTD 5.7
MATTHEWS INTERNATIONAL 5.0

Key Indicators

Net cash / (debt) (MYR m): 38.3
NTA/shr (MYR): 0.84
Net Gearing (x): Net Cash

Historical Chart
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Performance:
52-week High/Low MYR3.32/MYR1.81

1-mth  3-mth  6-mth 1yr YTD
Absolute (%) 121 -139 8.1 19.8 124
Relative (%) -11.3  -138 -1.1 10.9 72
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Oldtown Berhad

The White Coffee King

A brand champion. Originating from Ipoh, Old Town Berhad (OTB)
was one of the first to commercialise white coffee processing. Today, it
is the leading white coffee producer and the largest oriental style café
operator in its home market, Malaysia. The single brand strategy for
both the FMCG and F&B divisions has created vast synergy in brand
building and cross-selling. We believe there is potential to transpose
this fast-growing brand’s success outside of Malaysia.

Dominant in the fast-growing white coffee segment. With close to
40% market share for white coffee in Malaysia and Singapore, OTB is
clearly the leader in this increasingly popular sub-segment. Within the
total coffee mix market in Malaysia, the white coffee sub-segment has
grown from 15% in 2008 to 31% in 2012. Hong Kong is another key
market (around16% market share) where OTB recently completed the
acquisition of a 70% stake in its sole distributor.

OTWC café mushrooming in Malaysia. Started in 2006, OTB is the
biggest café chain in Malaysia with 202 outlets (as at Jun 2013)
compared with 140 for Starbucks and 65 for Papparich. Domestic
operations remain the main growth driver for the F&B segment with at
least 20 new outlets in FY3/14. The Halal campaign, launched in July
this year, should improve diner traffic in the outlets in Malaysia
progressively as Muslims make up about 67% of the country’s
population.

International expansion mode. For the FMCG division, OTB recently
ventured into Thailand and Taiwan via DKSH. By end-2013, its
products would be available in more than 400 retail outlets in Thailand
and more than 700 outlets in Taiwan. In China, the pace of new café
opening hinges on the completion of its central kitchen in Guangdong.

Reiterate BUY. The stock currently trades at 14.5x CY14 PER, which
translates to a PEG of 0.8x with a net yield of 3.4-4.0% for FY3/14F-
3/15F. We like its integrated model and long-term growth story and peg
the stock at 21x CY14 PER.

Oldtown Berhad — Summary Earninas Table

FYE Mar (MYR m) 2011A* 2013A~N 2014F 2015F 2016F
Revenue 285.4 422.1 436.7 491.3 557.4
EBITDA 67.2 94.1 88.7 100.3 115.3
Recurring Net Profit 31.8 57.5 55.4 63.9 75.5
Recurring Basic EPS (sen) 8.7 15.8 15.3 17.6 20.8
EPS growth (%) 0.2% 44.8% 20.5% 15.2% 18.1%
DPS (sen) 6.5 9.0 8.4 9.7 11.4
BVPS (MYR) 0.66 0.84 0.91 0.99 1.08
PER (x) 28.1 19.4 16.1 14.0 11.8
EV/EBITDA (x) 12.2 11.2 9.5 8.2 6.9
Div Yield (%) 2.6 2.9 3.4 3.9 4.6
P/BV (x) 3.7 2.9 2.7 2.5 2.3
Net Gearing (%) NA NA NA NA NA
ROE (%) 28.1% 17.0% 17.5% 18.6% 20.1%
ROA (%) 19.3% 13.3% 13.7% 14.6% 15.8%
Consensus Net Profit (MYR m) na na 54.0 64.2 80.2

Source: Maybank KE *FYE Dec “FYE Mar -15 months (growth, ratios are calendarised)
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Figure 1: Revenue breakdown by geography, FY3/13 Figure 2: Revenue breakdown by operations, FY3/13
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Figure 3: Pretax profit breakdown by operations, FY3/13
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Figure 4: Number of Oldtown cafes by country Figure 5: Coffeehouses in Malaysia at a glance
" Malaysia M Singapore M Indonesia ™ China 250 1 _
350 199 ]
200 - Oriental style cafe

300 -

250 4 150 -

200 - 100 -

150 - 50 1

100 - 0 -
50 - 3
0 - T T T T

Dec 2011 Mar2013 Mar2014F Mar2015F Mar2016F

Source: Company, Maybank KE Source: Various

19 September 2013 Page 20 of 26



Regional Consumer

Figure 6: The white coffee sub-segment has Figure 7: Oldtown’s market share in coffee mix and white coffee sub-

grown to 31% of total coffee mix in Malaysia segment
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basis for year 2009 and the same applied for year 2010
Figure 8: Oldtown — one-year forward PER Figure 9: Oldtown — one-year forward P/BV
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INCOME STATEMENT (MYR m) BALANCE SHEET (MYR m)
FYE Mar 2013A 2014F 2015F 2016F FYE Mar 2013AN 2014F 2015F 2016F
Revenue 422.1 436.7 491.3 557.4 Fixed Assets 1024 103.1 103.6 104.1
EBITDA 94.1 88.7 100.3 115.3 Other LT Assets 108.3 125.1 125.7 126.2
Depreciation & Amortisation (20.7) (14.3) (14.4) (14.5) Cash/ST Investments 86.2 80.8 104.0 1316
Operating Profit (EBIT) 73.4 74.3 85.9 100.8 Other Current Assets 91.2 1119 122.4 135.0
Interest (Exp)/Inc 1.0 0.1) 0.2) 0.5 Total Assets 388.0 420.9 455.7 496.9
Associates 0.5 0.5 0.5 0.5
One-offs (2.0 0.0 0.0 0.0 ST Debt 7.8 7.8 7.8 7.8
Pre-Tax Profit 74.9 74.8 86.2 101.8 Other Current Liabilities 43.0 50.8 56.8 64.0
Tax (19.4) (29.3) (22.3) (26.3) LT Debt 25.3 25.3 25.3 25.3
Minority Interest 0.2) 0.2) 0.2) 0.2 Other LT Liabilities 5.0 5.0 5.0 5.0
Net Profit 55.5 55.4 63.9 755 Minority Interest 2.2 2.3 2.3 24
Recurring Net Profit 57.5 55.4 63.9 755 Shareholders' Equity 304.9 329.8 358.5 392.5
Total Liabilities-Capital 388.0 420.9 455.7 496.9
Revenue Growth % 18.3% 29.3% 12.5% 13.4%
EBITDA Growth (%) 12.1% 17.8% 13.1% 14.9% Share Capital (m) 363.0 363.0 363.0 363.0
EBIT Growth (%) 9.9% 26.6% 15.6% 17.4% Gross Debt/(Cash) 331 331 331 331
Net Profit Growth (%) 10.6% 24.8% 15.2% 18.1% Net Debt/(Cash) (53.2) (47.7) (70.9) (98.5)
Recurring Net Profit Growth (%) 44.8% 20.5% 15.2% 18.1% Working Capital 126.7 134.1 161.8 194.9
Tax Rate % 25.8% 25.8% 25.8% 25.8%
CASH FLOW (MYR m) RATES & RATIOS
FYE Mar 2013A 2014F 2015F 2016F FYE Mar 2013AN 2014F 2015F 2016F
Profit before taxation 74.9 74.8 86.2 101.8 EBITDA Margin % 22.3% 20.3% 20.4% 20.7%
Depreciation 20.7 14.3 14.4 145 Op. Profit Margin % 17.4% 17.0% 17.5% 18.1%
Net interest receipts/(payments) (2.0 0.1 0.2 (0.5) Net Profit Margin % 13.2% 12.7% 13.0% 13.5%
Working capital change (2.0 (12.9) (4.5) (5.4) ROE % 17.0% 17.5% 18.6% 20.1%
Cash tax paid (24.7) (29.3) (22.3) (26.3) ROA % 13.3% 13.7% 14.6% 15.8%
Others (incl'd exceptional items) (219.7) (19.9) (23.0) (26.3) Net Margin Ex. El % 13.6% 12.7% 13.0% 13.5%
Cash flow from operations 74.0 56.4 733 84.1 Dividend Cover (x) 1.8 1.8 1.8 1.8
Capex (62.0) (15.0) (15.0) (15.0) Interest Cover (x) NA (1,289.4)  (387.8) NA
Disposal/(purchase) (60.0) 0.0 0.0 0.0 Asset Turnover (x) 11 1.0 11 1.1
Others 0.3) (16.3) 0.0 0.0 Asset/Debt (x) 11.7 12.7 13.8 15.0
Cash flow from investing (122.2) (31.3) (15.0) (15.0) Debtors Turn (days) 422 55.0 55.0 55.0
Debt raised/(repaid) 15.6 0.0 0.0 0.0 Creditors Turn (days) 34.6 40.0 40.0 40.0
Equity raised/(repaid) 64.4 0.0 0.0 0.0 Inventory Turn (days) 12.3 15.0 15.0 15.0
Dividends (paid) (33.0 (30.5) (35.1) (41.5) Net Gearing (%) NA NA NA NA
Interest payments 0.0 0.0 0.0 0.0 Debt/ EBITDA (x) 04 0.4 0.3 0.3
Others 17 0.0 0.0 0.0 Debt/ Market Cap (x) 0.0 0.0 0.0 0.0
Cash flow from financing 48.7 (30.5) (35.1) (41.5)
Change in cash 04 (5.5) 232 276

Source: Company, Maybank KE ~ "FYE Mar -15 months (growth, ratios are calendarised)
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APPENDIX I: TERMS FOR PROVISION OF REPORT, DISCLAIMERS AND DISCLOSURES

DISCLAIMERS

This research report is prepared for general circulation and for information purposes only and under no circumstances should it be considered or intended as an
offer to sell or a solicitation of an offer to buy the securities referred to herein. Investors should note that values of such securities, if any, may fluctuate and that
each security’s price or value may rise or fall. Opinions or recommendations contained herein are in form of technical ratings and fundamental ratings.
Technical ratings may differ from fundamental ratings as technical valuations apply different methodologies and are purely based on price and volume-related
information extracted from the relevant jurisdiction’s stock exchange in the equity analysis. Accordingly, investors’ returns may be less than the original sum
invested. Past performance is not necessarily a guide to future performance. This report is not intended to provide personal investment advice and does not
take into account the specific investment objectives, the financial situation and the particular needs of persons who may receive or read this report. Investors
should therefore seek financial, legal and other advice regarding the appropriateness of investing in any securities or the investment strategies discussed or
recommended in this report.

The information contained herein has been obtained from sources believed to be reliable but such sources have not been independently verified by Maybank
Investment Bank Berhad, its subsidiary and affiliates (collectively, “MKE”) and consequently no representation is made as to the accuracy or completeness of
this report by MKE and it should not be relied upon as such. Accordingly, MKE and its officers, directors, associates, connected parties and/or employees
(collectively, “Representatives”) shall not be liable for any direct, indirect or consequential losses or damages that may arise from the use or reliance of this
report. Any information, opinions or recommendations contained herein are subject to change at any time, without prior notice.

This report may contain forward looking statements which are often but not always identified by the use of words such as “anticipate”, “believe”, “estimate”,
“intend”, “plan”, “expect”, “forecast”, “predict” and “project” and statements that an event or result “may”, “will", “can”, “should”, “could” or “might” occur or be
achieved and other similar expressions. Such forward looking statements are based on assumptions made and information currently available to us and are
subject to certain risks and uncertainties that could cause the actual results to differ materially from those expressed in any forward looking statements.
Readers are cautioned not to place undue relevance on these forward-looking statements. MKE expressly disclaims any obligation to update or revise any such
forward looking statements to reflect new information, events or circumstances after the date of this publication or to reflect the occurrence of unanticipated
events.

MKE and its officers, directors and employees, including persons involved in the preparation or issuance of this report, may, to the extent permitted by law, from
time to time participate or invest in financing transactions with the issuer(s) of the securities mentioned in this report, perform services for or solicit business
from such issuers, and/or have a position or holding, or other material interest, or effect transactions, in such securities or options thereon, or other investments
related thereto. In addition, it may make markets in the securities mentioned in the material presented in this report. MKE may, to the extent permitted by law,
act upon or use the information presented herein, or the research or analysis on which they are based, before the material is published. One or more directors,
officers and/or employees of MKE may be a director of the issuers of the securities mentioned in this report.

This report is prepared for the use of MKE's clients and may not be reproduced, altered in any way, transmitted to, copied or distributed to any other party in
whole or in part in any form or manner without the prior express written consent of MKE and MKE and its Representatives accepts no liability whatsoever for the
actions of third parties in this respect.

This report is not directed to or intended for distribution to or use by any person or entity who is a citizen or resident of or located in any locality, state, country or
other jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation. This report is for distribution only under such
circumstances as may be permitted by applicable law. The securities described herein may not be eligible for sale in all jurisdictions or to certain categories of
investors. Without prejudice to the foregoing, the reader is to note that additional disclaimers, warnings or qualifications may apply based on geographical
location of the person or entity receiving this report.

Malaysia

Opinions or recommendations contained herein are in the form of technical ratings and fundamental ratings. Technical ratings may differ from fundamental
ratings as technical valuations apply different methodologies and are purely based on price and volume-related information extracted from Bursa Malaysia
Securities Berhad in the equity analysis.

Singapore

This report has been produced as of the date hereof and the information herein may be subject to change. Maybank Kim Eng Research Pte. Ltd. (“Maybank
KERPL") in Singapore has no obligation to update such information for any recipient. For distribution in Singapore, recipients of this report are to contact
Maybank KERPL in Singapore in respect of any matters arising from, or in connection with, this report. If the recipient of this report is not an accredited investor,
expert investor or institutional investor (as defined under Section 4A of the Singapore Securities and Futures Act), Maybank KERPL shall be legally liable for the
contents of this report, with such liability being limited to the extent (if any) as permitted by law.

Thailand

The disclosure of the survey result of the Thai Institute of Directors Association (“IOD”) regarding corporate governance is made pursuant to the policy of the
Office of the Securities and Exchange Commission. The survey of the IOD is based on the information of a company listed on the Stock Exchange of Thailand
and the market for Alternative Investment disclosed to the public and able to be accessed by a general public investor. The result, therefore, is from the
perspective of a third party. It is not an evaluation of operation and is not based on inside information.The survey result is as of the date appearing in the
Corporate Governance Report of Thai Listed Companies. As a result, the survey may be changed after that date. Maybank Kim Eng Securities (Thailand)
Public Company Limited (“MBKET") does not confirm nor certify the accuracy of such survey result.

Except as specifically permitted, no part of this presentation may be reproduced or distributed in any manner without the prior written permission of MBKET.
MBKET accepts no liability whatsoever for the actions of third parties in this respect.

us

This research report prepared by MKE is distributed in the United States (“US”) to Major US Institutional Investors (as defined in Rule 15a-6 under the
Securities Exchange Act of 1934, as amended) only by Maybank Kim Eng Securities USA Inc (“Maybank KESUSA”"), a broker-dealer registered in the US
(registered under Section 15 of the Securities Exchange Act of 1934, as amended). All responsibility for the distribution of this report by Maybank KESUSA in
the US shall be borne by Maybank KESUSA. All resulting transactions by a US person or entity should be effected through a registered broker-dealer in the
US. This report is not directed at you if MKE is prohibited or restricted by any legislation or regulation in any jurisdiction from making it available to you. You
should satisfy yourself before reading it that Maybank KESUSA is permitted to provide research material concerning investments to you under relevant
legislation and regulations.
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This document is being distributed by Maybank Kim Eng Securities (London) Ltd (“Maybank KESL”") which is authorized and regulated, by the Financial
Services Authority and is for Informational Purposes only. This document is not intended for distribution to anyone defined as a Retail Client under the Financial
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Definition of Ratings

Maybank Kim Eng Research uses the following rating system:

BUY Return is expected to be above 10% in the next 12 months (excluding dividends)
HOLD Return is expected to be between - 10% to +10% in the next 12 months (excluding dividends)
SELL Return is expected to be below -10% in the next 12 months (excluding dividends)

Applicability of Ratings

The respective analyst maintains a coverage universe of stocks, the list of which may be adjusted according to needs. Investment ratings are only
applicable to the stocks which form part of the coverage universe. Reports on companies which are not part of the coverage do not carry investment ratings
as we do not actively follow developments in these companies.

Some common terms abbreviated in this report (where they appear):

Adex = Advertising Expenditure FCF = Free Cashflow PE = Price Earnings
BV = Book Value FV = Fair Value PEG = PE Ratio To Growth
CAGR = Compounded Annual Growth Rate FY = Financial Year PER = PE Ratio

Capex = Capital Expenditure

CY = Calendar Year

DCF = Discounted Cashflow

DPS = Dividend Per Share

EBIT = Earnings Before Interest And Tax
EBITDA = EBIT, Depreciation And Amortisation
EPS = Earnings Per Share

EV = Enterprise Value
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FYE = Financial Year End
MoM = Month-On-Month
NAV = Net Asset Value
NTA = Net Tangible Asset
P = Price

P.A. = Per Annum

PAT = Profit After Tax
PBT = Profit Before Tax

QoQ = Quarter-On-Quarter

ROA = Return On Asset

ROE = Return On Equity

ROSF = Return On Shareholders’ Funds
WACC = Weighted Average Cost Of Capital
YoY = Year-On-Year

YTD = Year-To-Date
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